
I’m fascinated by the late Chuck Norris in the way he treated his employees. A friend told me that
when Chuck recruited him to join his team, Chuck focused on culture and health.

He told my friend that he would hit the ground running and that he would need to be well-rested
and focused. 

My friend loved what Chuck then told him his first two weeks would look like: He and his wife
would fly to Chuck’s house in Hawaii for two weeks to recharge their mental and physical energy to
be well prepared for the new job.

How many of our new employers… or any employers… have ordered us to rest for two weeks – on
the payroll, of course – to be prepared for the new job?

It’s an easy answer: None… except Chuck Norris.

We’ve all seen the clever Chuck Norris-isms about his toughness. Some include:

They wanted to put Chuck Norris on Mount Rushmore, but the granite wasn’t tough enough
for his beard.
Chuck Norris was in all the Star Wars movies – he was “The Force,”
Some people wear Superman pajamas; Superman wears Chuck Norris pajamas.

Whether or not you appreciated Chuck Norris (I never met the man, but respected him – I was
afraid NOT to!), we can all learn from these insights shared by travel publication SoyNomada:

1.Failure is the first step to mastery. Respect isn’t given to those who never fail, but to those
who refuse to stay down.

2. “Stir the Waters” to stay alive. We must keep moving, or we risk mental and physical decay.
3.Master one territory before expanding your empire. True discipline means being the best at

one thing rather than being “ok” at a dozen things.
4.Desire the difficult. When something is difficult to get, you must want it even more.
5.Live with faith and purpose until the very end. He taught us that a life of respect,  faith, and

honor is built by working hard every day to be someone worth remembering.

RIP, Chuck Norris!
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Smart Focus: Chuck Norris

https://www.soynomada.news/en/7-truths-from-chuck-norris-the-lessons-of-discipline-and-respect-that-the-world-of-2026-has-forgotten-t202603200066.html


Imagine that you have invested millions of dollars in an Olympic ad campaign for skier Lindsey
Vonn, and then the unthinkable happens.

Marketing Brew shares how Figs – the scrubs and medical apparel brand that outfits Team USA’s
medical staff - pivoted its campaign when Lindsey Vonn suffered a downhill crash and missed her
Olympic moment.

The company’s campaign had centered on how her medical team had helped her recover from
previous major injuries, but the company now faced a dilemma: 

Realizing that high-profile sporting events always involve risks and unpredictability, they pivoted to
move forward. Wisely, they focused their campaign on the rehab journey rather than podium
outcomes.

pull the campaign or tweak it.

Question: What is your Plan B for your marketing campaigns when the unthinkable suddenly
shows up?
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Smart Reactions to Surprises: Lindsey Vonn/Olympics

https://www.marketingbrew.com/stories/2026/02/24/figs-lindsey-vonn-winter-olympics?utm_medium=newsletter&utm_source=mkb_sportsmarketing_subpub


The AI battle is on, involving a multitude of platforms, from ChatGPT to Claude, SuperGrok,
Microsoft Copilot, Gemini, Google AI, and more.

For now, let’s compare ChatGPT-5.2 (released in December 2025) and Claude Opus 4.6 (released
in February 2026). For simplicity, I’m using data from axis-intelligence.com.

Categories favoring ChatGPT:

Image generation (not available on Claude)
Video generation (not available on Claude)
Voice mode (not available on Claude)

Categories favoring Claude:

ARC=AGI-2 reasoning: wins 68.8% vs. 52.9%
Writing quality

To quote the comparison on sureprompts.com: “Claude’s reads like a human being wrote it.
ChatGPT’s version reads like a well-written article.” 

Sureprompts.com names Claude the winner but cites that the gap between the two is narrowing.

According to axis-inteligence.com, it all depends on what is most important to you. In my case, I
use the image and video generation extensively in my morning devotional and in this edition of
Monthly Musings. 

I find the writing quality of ChatGPT works well, but I’m going to experiment with Claude
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AI Battles: Claude vs. ChatGPT

https://axis-intelligence.com/chatgpt-vs-claude-2026-comparison-test/#google_vignette
http://sureprompts.com/


Almost a year following his death, USA Today reports that late actor Val Kilmer’s likeness will
appear in the upcoming movie, “As Deep as the Grave.”

Kilmer had been cast for the movie but died before he could shoot any scenes due to his health.
His family supports the movie and has given their approval to use his AI-generated presence, even
providing high-resolution images of him in his younger years.

Val Kilmer’s film career has featured roles in Top Gun, Top Gun: Maverick, Batman Forever, and
Tombstone.
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Speaking of AI: The Late Val Kilmer to Appear in a New Movie

Smart Branding: Ford Named “Most American Brand”
Democrats and Republicans can’t agree on much, but both groups have named Ford Motor
Company “The Most American Brand” in a survey of 11,000 Americans. 

TIME Magazine reports that Ford scored more votes than Coca-Cola, McDonald’s, and Apple
among both parties. Republicans named Harley-Davidson their fourth favorite, while Democrats
named Walmart.

Regardless of income level, Ford scored #1 in every category. 

Perhaps Ford’s branding had something to do with the final outcome, with its commitment to its
theme of “Strengthening communities and making people’s lives better.”

https://www.usatoday.com/story/entertainment/movies/2026/03/18/val-kilmer-generative-ai-new-movie/89211627007/
https://www.usatoday.com/story/entertainment/movies/2026/03/18/val-kilmer-generative-ai-new-movie/89211627007/
https://www.usatoday.com/story/entertainment/movies/2026/03/18/val-kilmer-generative-ai-new-movie/89211627007/
https://time.com/7339929/americas-most-iconic-companies/


Food marketers are constantly trying to one-up each other with news about value and popularity:

USA Today reports that McDonald’s stepped into a mess when its CEO promoted the return of its
Big Arch Burger, which includes two quarter-pound patties, three slices of white cheddar cheese,
and a tangy cream sauce.

Golden Arches CEO Chris Kempczinski posted an 81-second Instagram video praising the giant
burger and then took a petite bite – more like a nibble – that was about the size a small girl would
take. Other burger brands quickly responded!

Wendy’s U.S. President used a video post to promote its U.S. President taking four large bites
from its Baconator. Wendy’s also announced a $100,000 Chief Tasting Officer contest running
through the end of this month.
A&W Canada shared a TikTok of taste-tester Allen Lulu munching on a “Teen Burger” and
inviting the McDonald’s CEO to join him.
Burger King’s President shared a clip of himself taking a huge, enthusiastic bite of the new and
improved Whopper, which now comes in a box instead of a paper wrapper.

More than beef is cooking at Burger King: The chain is beginning to deploy an AI chatbot called
“Patty” to monitor whether or not employees are being polite to customers.

In other food news:
McDonald’s has rolled out McValue 2.0, which addresses the affordability gap by
offering affordable breakfast and McNugget deals.
Steak ‘n Shake shakes up its popular “Patriot Milkshake” with a new Statue-of-Liberty twist for
2026 only, according to Apple News.
And Fox News reports that Ruth’s Chris Steak House angered many patrons with a new dress
code requiring guests to wear “appropriate attire.” Chili’s immediately filed a clever social
media post stating that “The only dress code at Chili’s is that you have to be dressed.”
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Tiebreaker: Fun Food News

https://www.usatoday.com/story/money/food/2026/03/07/mcdonalds-ceo-taste-videos/89036141007/
https://www.usatoday.com/story/money/food/2026/03/07/mcdonalds-ceo-taste-videos/89036141007/
https://www.usatoday.com/story/money/food/2026/03/07/mcdonalds-ceo-taste-videos/89036141007/
https://www.foxbusiness.com/lifestyle/wendys-100k-chief-tasting-officer-contest-sparks-hilarious-fast-food-social-media-spat
https://www.instagram.com/reel/DVcep2AkQ2U/
https://www.usatoday.com/story/money/food/2026/02/26/burger-king-whopper-changes/88882890007/
https://www.usatoday.com/story/money/2026/02/26/burger-king-ai-chatbot-patty-employee-friendliness/88879396007/
https://www.usatoday.com/story/money/2026/02/26/burger-king-ai-chatbot-patty-employee-friendliness/88879396007/
https://www.msn.com/en-us/news/insight/mcdonald-s-launches-new-value-menu-amid-price-concerns/gm-GM6A827DC3
https://apple.news/AWx2-vG1ARlyex-YAMuzNuw
https://www.foxnews.com/food-drink/chilis-roasts-ruths-chris-after-dress-code-controversy-ignites-online-outrage
https://www.foxnews.com/food-drink/chilis-roasts-ruths-chris-after-dress-code-controversy-ignites-online-outrage


The Savannah Bananas’ way of conducting business with its “Fans First” focus is spreading. On
February 16, Baylor University Athletics Director Doug McNamee announced the program’s “Fans
First” program  at football games that includes:

Lower ticket costs and more tailgating opportunities
Reduced concession prices on popular items like soft drinks, hot dogs, and popcorn
New signature items such as a Bear Claw pastry topped with cinnamon and green and gold glaze
Extended Bear Walk area with the team to increase fan engagement
Designated stroller parking areas for families with young children
Pre-game concerts before every home game

Yes, the Savannah Bananas “Fans First” culture continues to impact our world!
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Wisdom of the Savannah Bananas

https://www2.baylor.edu/baylorproud/2026/03/baylor-athletics-changes-to-make-the-bu-fan-experience-more-vibrant-accessible/
https://www2.baylor.edu/baylorproud/2026/03/baylor-athletics-changes-to-make-the-bu-fan-experience-more-vibrant-accessible/

	MARCH 2026
	Smart Focus: Chuck Norris
	How many of our new employers… or any employers… have ordered us to rest for two weeks – on the payroll, of course – to be prepared for the new job?

	RIP, Chuck Norris!
	MARCH 2026
	Smart Reactions to Surprises: Lindsey Vonn/Olympics

	MARCH 2026
	AI Battles: Claude vs. ChatGPT
	Categories favoring ChatGPT:
	Categories favoring Claude:
	I find the writing quality of ChatGPT works well, but I’m going to experiment with Claude


	MARCH 2026
	Speaking of AI: The Late Val Kilmer to Appear in a New Movie
	Smart Branding: Ford Named “Most American Brand”

	MARCH 2026
	Tiebreaker: Fun Food News

	MARCH 2026
	Wisdom of the Savannah Bananas
	Yes, the Savannah Bananas “Fans First” culture continues to impact our world!



